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The Logo
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This mark is comprised of individual 

elements, the shape of each showing 

outward movement to connote impact. 

The design represents individuals 

connecting together at the table where 

we partner and plan to empower each 

leader to maximize the church’s reach 

and impact. Using different shading, the 

cross is shown in the center of the mark 

to communicate that everything we do is 

centered in the message of Jesus.

The L ogo Design
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The primary logo for Churches of God 

General Conference is the horizontal 

arrangement of the symbol and wordmark 

in two colors. The symbol is comprised of 

the eight identical diamond shapes in the 

two primary colors. The name is in Minion 

Regular caps and lower case, the word “of ” 

is in Minion Italic. “General Conference” 

is in Minion Semibold. The spacing, colors 

and size relationships should never be 

modified or changed. 

For dark backgrounds, one of the white 

versions should be used and for small 

sizes or one-color applications, the solid 

black version should be used. Whenever 

possible, use the grayscale or white with 

color option so that the cross in the center 

of the mark is distinguisable. 

The Primar y L ogo

one color, small sizes

grayscale white with color

solid black
solid white

for dark backgrounds
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The secondary logo is the vertical 

arrangement, The secondary logo should 

be used when the primary logo doesn’t 

work as well. 

For dark backgrounds, one of the white 

versions should be used and for small 

sizes or one-color applications, the solid 

black version should be used. Whenever 

possible, use the grayscale or white with 

color option so that the cross in the center 

of the mark is distinguisable. 

S econdar y L ogo

one color, small sizes for dark backgrounds

grayscale white with color

solid black
solid white
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When using the logo online, the General 

Convention should be in blue for better 

readability and white when used on a dark 

background.

The Web Version
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To maintain the integrity of the brand, it is 

important to allow adequate clean space or 

white space around the logo and to make 

sure that the logo is not in sizes that would 

make it difficult to read. We have provided 

some spacing and size guidelines shown to 

the right.

Using Our L ogo

SIZING GUIDELINES
Shown to the left are approximate sizing 
guidelines for reproducing the logo. Take 
care when reducing the logo to make 
sure the proportions are maintained and 
that there is good readability based on 
the background and size.

1” 90 pixels

minimum size for print minimum size for web
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Shown to the right are some of the 

incorrect uses of the logo. Not all are 

shown.

L ogo Misuse

wrong colors have been used other elements have been added and there is insuffi-
cient clear space around the logo

the wrong logo has been used 
on a dark background

don’t use the wordmark without the symbol

size relationships have been changed

proportions have been changed
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Colors
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The primary colors of the Churches of 

God General Conference logo are dark 

blue and tan. The dark blue is a strong 

and stable color. The tan is a warm and 

grounded color that represents our 

relationships with others.

The primary colors are an important 

part of the brand identity and should be 

used for most visual communications. A 

seoncdary set of colors have been selected 

to complement the primary colors and 

should be used on a more limited basis 

when necessary.

C olor  Palette

PANTONE 2955
CMYK – 100/78/36/28
RGB – 0/55/100
Hex – 003764

PANTONE 2925
CMYK – 76/24/0/0
RGB – 0/155/223
Hex – 009bdr

PANTONE 576
CMYK – 58/22/91/4
RGB – 121/156/75
Hex – 799c4b

PANTONE 7530
CMYK – 37/38/47/3
RGB – 164/148/131
Hex – a49483

PRIMARY COLORS

SECONDARY COLORS
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Fonts
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The primary font to be used in all 

Churches of God General Conference 

communications is Minion Pro. The 

Minion Pro font is a traditional serif  

available in a variety of weights and styles.

Fonts

MINION PRO

A B C DE F G H I J K L M NOP QR ST U V W XY Z
ab c d e f g h i j k l m n op q r s tuv w x y z  1 2 3 4 5 6 7 8 9 0
A B C DE F G H I J K L M N OP QR ST U V W XY Z
ab cd e f g hi j k lmnop qr s tuv w x y z  1 2 3 4 5 6 7 8 9 0
A B C DE F G H I J K L M N OP QR ST U V W XY Z
a b c d e f g h i j k l m n o p q r s tu v w x y z  1 2 3 4 5 6 7 8 9 0
A B C DE F G H I J K L M N OP QR ST U V W XY Z
ab c d e f g hi j k l mn o p qr s t uv w x y z  1 2 3 4 5 6 7 8 9 0
A B C DE F G H I J K L M N OP QR S T U V W XY Z
a b c d e f g h i j k l m n o p q r s tu v w x y z  1 2 3 4 5 6 7 8 9 0
A B C DE F G H I J K L M N OP QR ST U V W XY Z
ab c d e f g hi j k l mn o p qr s t uv w x y z  1 2 3 4 5 6 7 8 9 0

PRIMARY FONT
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Imagery
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It’s important to maintain a uniform and 

consistent style of photography throughout 

the brand execution. Many images will 

show people serving in a variety of mission 

situations. The images should show people 

of different ages and ethnicity connecting 

with each other in everyday situations. 

The photos should be relaxed, natural and 

spontaneous rather than posed. There 

should be more emphasis on the subjects 

in the foreground with less emphasis and 

detail in the backgrounds.

Imager y
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Brand Elements
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There are five primary elements that make 

up the visual identity for Churches of God 

General Conference. These elements can 

be used in a variety of ways to distinguish 

the CGGC brand. Overall the visual brand 

is simple, clean and uncluttered with 

strong colors and bold graphic elements. THE CGGC SYMBOL

The CGGC symbol can be used 

as an small accent, as a large 

prominent graphic element or 

as a subtle background graphic. 

The proper colors should be used 

depending on the background 

color.

Brand E lements

Hem catra ment. Ont iptem  
omnequam tatia. 
Cem prortas ignoniuris, Cupiost rarionf eculiam 

temquium antin nos rei perem tum ore aus bon ses 

consum deridessus nirit invero, consulium nonem 

aucterr ibenat, Pat verficultus, nica anum tervirtem. 

Sernum usuamperniam dit; in tus; huitisses nos 

ipse escienerios etissulto notium se cae nest ve, cum 

oponos sedem fuidem no. Porum moriciae etiervi 

vernius no. Aximandio publi iae fatam nossena res! 

Ro hoste, sena, nos postiquem publibuliu etruntimis 

nonsimi libute abus vividiesces peris bon plis? 

Essendius conit que nonsimus. Gitra publiaessesi 

inernum ia dem ni patus cit facioniu ego inam 

vidieme inatum iam is? Mario is sentem horeo tra? 

que tem des verebescia vitiam ocultor us constabi in 

senatil verem in ta vidiem, ditum mentra scepes et 

rem nunte nihil converv ignonsu ipiendet? Uncludes 

dium ut id is obus liner utem se adhum nesentis.

Cupiost rarionf eculiam temquium antin nos rei 

perem tum ore aus bon ses consum deridessus 

nirit invero, consulium nonem aucterr ibenat, 

Pat verficultus, nica anum tervirtem. Sernum 

usuamperniam dit; in tus; huitisses nos ipse 

escienerios etissulto notium se cae nest ve, cum 

oponos sedem fuidem no. Porum moriciae etiervi 

vernius no. Aximandio publi iae fatam nossena res! 

Ro hoste, sena, nos postiquem publibuliu etruntimis 

nonsimi libute abus vividiesces peris bon plis? 

Essendius conit que nonsimus. Gitra publiaessesi 

inernum ia dem ni patus cit facioniu ego inam 

vidieme inatum iam is? Mario is sentem horeo tra? 

que tem des verebescia vitiam ocultor us constabi in 

senatil verem in ta vidiem, ditum mentra scepes et 

rem nunte nihil converv ignonsu ipiendet? Uncludes 

dium ut id is obus liner utem se adhum nesentis.

Ont iptem omnequam tatia. 

Aximandio publi iae fatam nossena res! Ro hoste, 

sena, nos postiquem publibuliu etruntimis nonsimi 

libute abus vividiesces peris bon plis? Cem prortas 

ignoniuris, Cupiost rarionf eculiam temquium 

antin nos rei perem tum ore aus bon ses consum 

deridessus nirit invero, consulium nonem aucterr 

ibenat, Pat verficultus, nica anum tervirtem. 

Sernum usuamperniam dit; in tus; huitisses nos 

ipse escienerios etissulto notium se cae nest ve, cum 

oponos sedem fuidem no. Porum moriciae etiervi 

vernius no. Aximandio publi iae fatam nossena res! 

Ro hoste, sena, nos postiquem publibuliu etruntimis 

nonsimi libute abus vividiesces peris bon plis? 

Essendius conit que nonsimus. Gitra publiaessesi 

inernum ia dem ni patus cit facioniu ego inam 

vidieme inatum iam is? Mario is sentem horeo tra? 

que tem des verebescia vitiam ocultor us constabi in 

Sernum usuamperniam dit; in 
tus; huitisses nos ipse escienerios 
etissulto notium se cae nest ve, 
cum oponos sedem fuidem no. 
Porum moriciae vernius no.

      ernum usuamperniam dit; in 
tus; huitisses nos ipse escienerios 
etissulto notium se cae nest ve, 
cum oponos sedem fuidem no. 
Porum moriciae vernius no.

S

Aximandio publi iae fatam nossena 
res! Ro hoste, sena, nos postiquem 

publibuliu etruntimis nonsimi libute 
abus vividiesces peris bon plis? 

Essendius conit que nonsimus. Gitra 
publiaessesi inernum ia dem ni patus 

cit facioniu ego inam.
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THE SINGLE DIAMOND

The single diamond shape can 

be used as a small accent or a 

larger element to call attention to 

information or start of text.

Brand E lements

Ficientur aut opta 
imolori tet quatur? 
Quissintur, ipsum 
nullorest, optaes  
aliquam fugiti.

Hem catra ment. Ont iptem  
omnequam tatia. 
Cem prortas ignoniuris, Cupiost rarionf eculiam 

temquium antin nos rei perem tum ore aus bon ses 

consum deridessus nirit invero, consulium nonem 

aucterr ibenat, Pat verficultus, nica anum tervirtem. 

Sernum usuamperniam dit; in tus; huitisses nos 

ipse escienerios etissulto notium se cae nest ve, cum 

oponos sedem fuidem no. Porum moriciae etiervi 

vernius no. Aximandio publi iae fatam nossena res! 

Ro hoste, sena, nos postiquem publibuliu etruntimis 

nonsimi libute abus vividiesces peris bon plis? 

Essendius conit que nonsimus. Gitra publiaessesi 

inernum ia dem ni patus cit facioniu ego inam 

vidieme inatum iam is? Mario is sentem horeo tra? 

que tem des verebescia vitiam ocultor us constabi in 

senatil verem in ta vidiem, ditum mentra scepes et 

rem nunte nihil converv ignonsu ipiendet? Uncludes 

dium ut id is obus liner utem se adhum nesentis.

Cupiost rarionf eculiam temquium antin nos rei 

perem tum ore aus bon ses consum deridessus 

nirit invero, consulium nonem aucterr ibenat, 

Pat verficultus, nica anum tervirtem. Sernum 

usuamperniam dit; in tus; huitisses nos ipse 

escienerios etissulto notium se cae nest ve, cum 

oponos sedem fuidem no. Porum moriciae etiervi 

vernius no. Aximandio publi iae fatam nossena res! 

Ro hoste, sena, nos postiquem publibuliu etruntimis 

nonsimi libute abus vividiesces peris bon plis? 

Essendius conit que nonsimus. Gitra publiaessesi 

inernum ia dem ni patus cit facioniu ego inam 

vidieme inatum iam is? Mario is sentem horeo tra? 

que tem des verebescia vitiam ocultor us constabi in 

senatil verem in ta vidiem, ditum mentra scepes et 

rem nunte nihil converv ignonsu ipiendet? Uncludes 

dium ut id is obus liner utem se adhum nesentis.

Ont iptem omnequam tatia. 

Aximandio publi iae fatam nossena res! Ro hoste, 

sena, nos postiquem publibuliu etruntimis nonsimi 

libute abus vividiesces peris bon plis? Cem prortas 

ignoniuris, Cupiost rarionf eculiam temquium 

antin nos rei perem tum ore aus bon ses consum 

deridessus nirit invero, consulium nonem aucterr 

ibenat, Pat verficultus, nica anum tervirtem. 

Sernum usuamperniam dit; in tus; huitisses nos 

ipse escienerios etissulto notium se cae nest ve, cum 

oponos sedem fuidem no. Porum moriciae etiervi 

vernius no. Aximandio publi iae fatam nossena res! 

Ro hoste, sena, nos postiquem publibuliu etruntimis 

nonsimi libute abus vividiesces peris bon plis? 

Essendius conit que nonsimus. Gitra publiaessesi 

inernum ia dem ni patus cit facioniu ego inam 

vidieme inatum iam is? Mario is sentem horeo tra? 

que tem des verebescia vitiam ocultor us constabi in 

Sernum usuamperniam dit; in 
tus; huitisses nos ipse escienerios 
etissulto notium se cae nest ve, 
cum oponos sedem fuidem no. 
Porum moriciae vernius no.

      ernum usuamperniam dit; in 
tus; huitisses nos ipse escienerios 
etissulto notium se cae nest ve, 
cum oponos sedem fuidem no. 
Porum moriciae vernius no.

S

Nullabo renimpo  
ressum quistes eum fuga. 
Git labori blam volupta 
tibusandam cullabo 
ribusdamus.

Bus, andae plita erum esti 
natem. Itatur re voluptium sum 
ut ut ut ut a commolo velesci 
enditibus dolupid quias a ium 
quis quati num re si te lam 
faciumq uiatenda ipsandist 
harchic iligeni dolut latur? 
Busciis expedici tem rae voles 
prorepe runtionseque enectem 
andes pe nobis ipsundandel eum 
res doluptur, ius netur si odio 
estia consequia qui occaboratem 
quis aut eum rae cullupis es con 
nonecatem quia nit hiliquod 
quistii ssimusa ndignatem accae 
landest volorum
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THE CROSS

Within the CGGC symbol is 

a cross that’s formed by the 

individual shapes. The cross can 

be used separately as a design 

element.

Brand E lements

Aximandio publi iae fatam nossena res! 
Ro hoste, sena, nos postiquem publibuliu 
etruntimis nonsimi libute abus vividiesces 

peris bon plis? Essendius conit que 
nonsimus. Gitra publiaessesi inernum ia 

dem ni patus cit facioniu ego inam.
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THE GLOBE

The globe, which is a symbol 

that represents the organization’s 

Global Reach can be used as a 

background graphic.

Brand E lements

STRENGTHENING CHURCHES

Bus, andae plita erum esti natem. Itatur re 
voluptium sum ut ut ut ut a commolo velesci 
enditibus dolupid quias a ium quis quati num 
re si te lam faciumq uiatenda ipsandist harchic 
iligeni dolut latur? Busciis expedici tem rae voles 
prorepe runtionseque enectem andes pe nobis 
ipsundandel eum res.

MOBILIZING DISCIPLES

 Sernum usuamperniam dit; in tus; huitisses nos 
ipse escienerios etissulto notium se cae nest ve, 
cum oponos sedem fuidem no. Porum moriciae 
etiervi vernius no. Aximandio publi iae fatam 
nossena res! Ro hoste, sena, nos postiquem 
publibuliu etruntimis nonsimi libute abus 
vividiesces peris bon plis.

DEVELOPING LEADERS

Gitra publiaessesi inernum ia dem ni patus cit 
facioniu ego inam vidieme inatum iam is? Mario 
is sentem horeo tra? que tem des verebescia 
vitiam ocultor us constabi in senatil verem in ta 
vidiem, ditum mentra scepes et rem nunte nihil 
converv ignonsu ipiendet.

PARTNERING IN GOD’S MISSION

Cupiost rarionf eculiam temquium antin nos rei 
perem tum ore aus bon ses consum deridessus 
nirit invero, consulium nonem aucterr ibenat, 
Pat verficultus, nica anum tervirtem. Sernum 
usuamperniam dit; in tus; huitisses nos ipse 
escienerios etissulto notium se cae nest ve, cum 
oponos sedem fuidem no. 

STRENGTHENING
CHURCHES

MOBILIZING
DISCIPLES

GLOBAL REACH

DEVELOPING
LEADERS

PARTNERING IN 
GOD’S MISSION

21  �	 CHURCHES OF GOD GENERAL CONFERENCE
	 BRAND GUIDE



THE ARROW

The arrow can be used as an 

accent to call attention to 

information or as a larger 

background element.

Brand E lements

Nullabo renimpo  
ressum quistes eum fuga. 
Git labori blam volupta 
tibusandam cullabo 
ribusdamus.

Bus, andae plita erum esti 
natem. Itatur re voluptium sum 
ut ut ut ut a commolo velesci 
enditibus dolupid quias a ium 
quis quati num re si te lam 
faciumq uiatenda ipsandist 
harchic iligeni dolut latur? 
Busciis expedici tem rae voles 
prorepe runtionseque enectem 
andes pe nobis ipsundandel eum 
res doluptur, ius netur si odio 
estia consequia qui occaboratem 
quis aut eum rae cullupis es con 
nonecatem quia nit hiliquod 
quistii ssimusa ndignatem accae 
landest volorum
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Elements Applied
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E lements  Applied

On the following pages are a variety 

of designs to show the general brand 

development and use of the visual identity 

elements. The visual elments allow for 

design options and flexibility but it is 

important to maintain continuity and 

consistency in the overall brand direction 

as it is developed so that it creates a strong 

and recognizable impression in the minds 

of the target audiences.
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Brochures

Hem catra ment. Ont iptem  
omnequam tatia. 
Cem prortas ignoniuris, Cupiost rarionf eculiam 

temquium antin nos rei perem tum ore aus bon ses 

consum deridessus nirit invero, consulium nonem 

aucterr ibenat, Pat verficultus, nica anum tervirtem. 

Sernum usuamperniam dit; in tus; huitisses nos 

ipse escienerios etissulto notium se cae nest ve, cum 

oponos sedem fuidem no. Porum moriciae etiervi 

vernius no. Aximandio publi iae fatam nossena res! 

Ro hoste, sena, nos postiquem publibuliu etruntimis 

nonsimi libute abus vividiesces peris bon plis? 

Essendius conit que nonsimus. Gitra publiaessesi 

inernum ia dem ni patus cit facioniu ego inam 

vidieme inatum iam is? Mario is sentem horeo tra? 

que tem des verebescia vitiam ocultor us constabi in 

senatil verem in ta vidiem, ditum mentra scepes et 

rem nunte nihil converv ignonsu ipiendet? Uncludes 

dium ut id is obus liner utem se adhum nesentis.

Cupiost rarionf eculiam temquium antin nos rei 

perem tum ore aus bon ses consum deridessus 

nirit invero, consulium nonem aucterr ibenat, 

Pat verficultus, nica anum tervirtem. Sernum 

usuamperniam dit; in tus; huitisses nos ipse 

escienerios etissulto notium se cae nest ve, cum 

oponos sedem fuidem no. Porum moriciae etiervi 

vernius no. Aximandio publi iae fatam nossena res! 

Ro hoste, sena, nos postiquem publibuliu etruntimis 

nonsimi libute abus vividiesces peris bon plis? 

Essendius conit que nonsimus. Gitra publiaessesi 

inernum ia dem ni patus cit facioniu ego inam 

vidieme inatum iam is? Mario is sentem horeo tra? 

que tem des verebescia vitiam ocultor us constabi in 

senatil verem in ta vidiem, ditum mentra scepes et 

rem nunte nihil converv ignonsu ipiendet? Uncludes 

dium ut id is obus liner utem se adhum nesentis.

Ont iptem omnequam tatia. 

Aximandio publi iae fatam nossena res! Ro hoste, 

sena, nos postiquem publibuliu etruntimis nonsimi 

libute abus vividiesces peris bon plis? Cem prortas 

ignoniuris, Cupiost rarionf eculiam temquium 

antin nos rei perem tum ore aus bon ses consum 

deridessus nirit invero, consulium nonem aucterr 

ibenat, Pat verficultus, nica anum tervirtem. 

Sernum usuamperniam dit; in tus; huitisses nos 

ipse escienerios etissulto notium se cae nest ve, cum 

oponos sedem fuidem no. Porum moriciae etiervi 

vernius no. Aximandio publi iae fatam nossena res! 

Ro hoste, sena, nos postiquem publibuliu etruntimis 

nonsimi libute abus vividiesces peris bon plis? 

Essendius conit que nonsimus. Gitra publiaessesi 

inernum ia dem ni patus cit facioniu ego inam 

vidieme inatum iam is? Mario is sentem horeo tra? 

que tem des verebescia vitiam ocultor us constabi in 

Sernum usuamperniam dit; in 
tus; huitisses nos ipse escienerios 
etissulto notium se cae nest ve, 
cum oponos sedem fuidem no. 
Porum moriciae vernius no.

      ernum usuamperniam dit; in 
tus; huitisses nos ipse escienerios 
etissulto notium se cae nest ve, 
cum oponos sedem fuidem no. 
Porum moriciae vernius no.

S

Ficientur aut opta 
imolori tet quatur? 
Quissintur, ipsum 
nullorest, optaes  
aliquam fugiti.

700 E Melrose Ave
PO Box 926
Findlay, OH 45839
www.cggc.org

Aximandio publi iae fatam nossena 
res! Ro hoste, sena, nos postiquem 

publibuliu etruntimis nonsimi libute 
abus vividiesces peris bon plis? 

Essendius conit que nonsimus. Gitra 
publiaessesi inernum ia dem ni patus 

cit facioniu ego inam.

Nullabo renimpo  
ressum quistes eum fuga. 
Git labori blam volupta 
tibusandam cullabo 
ribusdamus.

Bus, andae plita erum esti 
natem. Itatur re voluptium sum 
ut ut ut ut a commolo velesci 
enditibus dolupid quias a ium 
quis quati num re si te lam 
faciumq uiatenda ipsandist 
harchic iligeni dolut latur? 
Busciis expedici tem rae voles 
prorepe runtionseque enectem 
andes pe nobis ipsundandel eum 
res doluptur, ius netur si odio 
estia consequia qui occaboratem 
quis aut eum rae cullupis es con 
nonecatem quia nit hiliquod 
quistii ssimusa ndignatem accae 
landest volorum

Hem catra ment. Ont iptem omnequam tatia. 

Cem prortas ignoniuris, Cupiost rarionf eculiam temquium antin 
nos rei perem tum ore aus bon ses consum deridessus nirit invero, 
consulium nonem aucterr ibenat, Pat verficultus, nica anum 
tervirtem. Sernum usuamperniam dit; in tus; huitisses nos ipse 
escienerios etissulto notium se cae nest ve, cum oponos sedem 
fuidem no. Porum moriciae etiervi vernius no. Aximandio publi 
iae fatam nossena res! Ro hoste, sena, nos postiquem publibuliu 
etruntimis nonsimi libute abus vividiesces peris bon plis? Essendius 
conit que nonsimus. Gitra publiaessesi inernum ia dem ni patus 
cit facioniu ego inam vidieme inatum iam is? Mario is sentem 
horeo tra? que tem des verebescia vitiam ocultor us constabi in 
senatil verem in ta vidiem, ditum mentra scepes et rem nunte nihil 
converv ignonsu ipiendet? Uncludes dium ut id is obus liner utem 
se adhum nesentis.

Gitra publiaessesi inernum ia 

dem ni patus cit facioniu ego 

inam vidieme inatum iam is? 

Mario is sentem horeo tra? 

Sernum usuamperniam dit; in 
tus; huitisses nos ipse escienerios 
etissulto notium se cae nest ve, 
cum oponos sedem fuidem no. 
Porum moriciae vernius no.

Bus, andae plita erum esti natem.

Itatur re voluptium sum ut ut ut ut a commolo velesci enditibus 
dolupid quias a ium quis quati num re si te lam faciumq uiatenda 
ipsandist harchic iligeni dolut latur? Busciis expedici tem rae voles 
prorepe runtionseque enectem andes pe nobis ipsundande res.

Gitra publiaessesi inernum ia dem ni patus cit facioniu ego inam 
vidieme inatum iam is? Mario is sentem horeo tra? que tem des 
verebescia scepes et rem nunte nihil converv ignonsu ipiendet.

Nullabo renimpo ressum quistes 
eum fuga. Git labori blam volupta 
tibusandam cullabo ribusdamus.

Bus, andae plita erum esti natem. Itatur re 
voluptium sum ut ut ut ut a commolo velesci 
enditibus dolupid quias a ium quis quati 
num re si te lam faciumq uiatenda ipsandist 
harchic iligeni dolut latur? Busciis expedici 
tem rae voles prorepe runtionseque enectem 
andes pe nobis ipsundandel eum res dolup-
tur, ius netur si odio estia consequia qui oc-
caboratem quis aut eum rae cullupis es con 
nonecatem quia nit hiliquod quistii ssimusa 
ndignatem accae landest volorum 700 E. Melrose Ave.  

Findlay, OH 45840
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Aximandio publi iae fatam nossena res! 
Ro hoste, sena, nos postiquem publibuliu 
etruntimis nonsimi libute abus vividiesces 

peris bon plis? Essendius conit que 
nonsimus. Gitra publiaessesi inernum ia 

dem ni patus cit facioniu ego inam.

GLOBAL 
R E AC H
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Banners

Maximizing our
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S ocia l  Media/Emai l

Brandon Kelly
Director of Developing Leaders
419.424.1961
brandon@cggc.org
cggc.org
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Verbal Identity
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These are the key messages that more 

fully form the foundation of the CGGC 

messaging framework. The sentences that 

accompany each key message give more 

detail and language that gives further 

explanation and depth.

Usage Note: The Key Messages can be 

used as public messaging in almost any 

place that is desired. A couple of specific 

examples could be the “About” page on 

your website or in the overview section of 

a guest brochure. They can be woven into 

announcements on the weekend, included 

in assimilation environments, or used in 

overview video scripts.

Verbal  Identity

remembering our purpose (the history)
Our purpose is to share the world-changing impact 
of the life, death, and resurrection of Jesus. He
challenged His first disciples to take up the servant 
vocation He demonstrated so fully—to love one
another and to share that love with those who are 
not yet around the table. Our purpose as a
conference is to serve each other … and to invite 
others into this life of service. There is no higher
purpose. There is no better life.

connecting at the table (the purpose)
For the Churches of God General Conference, the 
table has a specific purpose. It’s the place where
we come together as leaders to connect and refocus 
around our mission. We are a collected
gathering of churches and church leaders, not a 
hierarchy that implements the decrees of a few
exalted leaders. We talk together. We work together. 
We decide together. And through everything
that happens around the table, our passion for the 
mission is renewed.

growing in service (the challenge)
Jesus challenged His disciples to serve and support 
each other, to embody the same form of
leadership that He incarnated … a leadership of 
love and sacrifice. If we are to impact the world
with the kingdom message of Jesus, we must be 
constantly and consistently growing—growing in
love, growing in service, growing in sacrifice.

maximizing our reach (the impact)
Already, what happened in the life of Christ has 
impacted the world. But that doesn’t mean the
work is done. In communities and churches around 
the globe, we’re still wrestling with living out
the true meaning of the message and life of Jesus, to 
experience it fully. The impact of Christ’s
table is resonating throughout all of creation and 
we are all invited to maximize its reach— 
to show and tell the message of the renewing love 
of Jesus … everywhere.
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The goal of the tagline is to quickly convey 

the key benefit to the target audience. The 

best positioning taglines do not describe 

the services provided, but communicate 

the desired result from a more emotional 

or conceptual standpoint.

The tagline should lean toward an external 

audience. While it should certainly 

apply to those who are already a part of 

Churches of God General Conference, it 

should serve as a conceptual introduction 

to those who have not yet engaged with 

the church. 

Our Tagl ine
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Vision Frame
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Our Mission

The mission is the guiding compass of the 
church. It expresses a direction and points 
everyone in that direction. The mission 
is timeless. The mission is like a golden 
thread that weaves through every activity 
of our church. It is primarily an internal 
communications phrase that will rally our 
membership around one common goal. 
Simply put, it is “the great commission 
communicated in a culturally relevant 
way.”

What are we doing?  
(what)

Maximizing our collective potential  
                                      for kingdom impact!

33  �	 CHURCHES OF GOD GENERAL CONFERENCE
	 BRAND GUIDE



Our Values

Values are the motivational flame of the 
church—a set of unchanging beliefs or 
principles that guide and govern the 
decisions within the church. They are 
springboards for daily action and filters 
for decision-making. Values represent 
the conscience of our organization. They 
distinguish our philosophy of ministry and 
shape our culture and ethos.

Why are we doing it?  
(why)

• �vital connection
because we die to self and grow to maturity through meaningful relationships

• total participation
because we are all qualified and commissioned to make disciples

• global mobilization
because we must send the Gospel to places both near and far

• daring action
because we are compelled to risk greatly for and stand secure in God
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Our Strateg y

The three-part strategy is the process 
by which the church accomplishes its 
mission. It is a flashlight that will help new 
people clearly see next steps and guide 
our membership to a clear understanding 
of expectations. The strategy is like a 
container that holds all organization 
activities into one meaningful whole. 
Without this framework, individuals 
within the church will forget how each 
work component fits into the mission. The 
strategy helps people to see their way and 
connect highly specific role descriptions 
and procedures to the mission and vision 
of the church.

How are we doing it?  
(how)
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Our Measures

Values are the motivational flame of the 
church—a set of unchanging beliefs or 
principles that guide and govern the 
decisions within the church. They are 
springboards for daily action and filters 
for decision-making. Values represent 
the conscience of our organization. They 
distinguish our philosophy of ministry and 
shape our culture and ethos.

When are we successful?  
(when)

• �Raising Capacity (Leadership)
Are we developing leaders?

• Stepping Forward (Churches)
Are we seeing churches progress?

• Collaborating Ministry (Inter-Church and Inter-Regional)
Are we working together?

• Impacting World
Are we helping to bring the Kingdom here on earth
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Global Reach
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Global  Reach

TVid ea porit que et velectur audita 

cusant earchil mil inullenihit velit pres 

sitio. Danisti aerunt odici dolupta eperum 

duci quos nobit quamus nemqui corpore 

ptatiusdae pere laborat dolore volorepe 

modicatet videnis antotae ctatuscid et hite 

et vellabo. Odis nonet offictur, od ea dipit 

in reiuria que et, nustori onsequi squat.

Ti con eventur alique pa doluptat et 

voluptatquam alis dus de quos aut 

doluptate net ex eatur? Aque volupta 

tquunt quodi odipsa doluptatium faces 

doluptat quo cust ipsa qui doloribus aspic 

tet ut ab inci sim et omnietur sinis il ipsam 

es et volesto volut ma demporunt. Excerfe 

rorposto endae essunt maio
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